
 
 

AI Search Visibility Case Study 
 

Company: PerkyPet AI  
 
 
What this case study demonstrates  
 
Answer Engine Optimization (AEO) is a far more open playing field than traditional SEO. 
Starting with a brand-new website that had zero AI visibility, we were able to generate 
measurable traction in just one month using structured AEO strategies. While the results weren’t 
massive, they clearly show that new brands can begin appearing in AI-generated answers 
relatively quickly. In contrast, the same level of effort in a traditional SEO campaign would likely 
produce little to no movement in that timeframe. As AI search continues to grow, AEO is still in 
its early stages and represents the future of organic visibility.  
 
 
Company Overview - What is PerkyPet AI? 
 
PerkyPet AI acts as a first-line informational resource for pet owners who want fast insights 
before deciding whether a veterinary visit is necessary. PerkyPet AI is a SAAS subscription 
model which also offers discounts on things like insurance, food, and toys. The platform is 
backed by both doctors and veterinarians, built to make pet health knowledge more accessible 
and convenient. They are a very new company, so this AEO campaign was harder than others, 
as they were starting completely from 0.  
 
 
The Starting Point  
 
Below is an image of PerkyPet’s AI visibility data before we started their AEO campaign.  
 
 
 
 
 
 
 



 
 
 
 
 

Our Work 
 
Blog Content - 12 Articles 
 
We developed AI search–optimized content for PerkyPet AI centered around the questions, 
prompts, and topics pet owners are actively asking across platforms like ChatGPT, Google AI, 
Gemini, and Perplexity. Each piece of content was structured to maximize answer engine 
visibility by providing clear, comprehensive answers, using logical heading hierarchies, semantic 
entities, FAQs, and schema markup where appropriate. This approach helped establish 
PerkyPet AI as a topical authority across pet health, nutrition, behavior, and everyday care while 
increasing the likelihood of being cited and recommended by AI-powered search experiences.  
 

 
 
 
Technical Audit  
 
We conducted a comprehensive AEO technical audit to identify and resolve issues that could 
limit PerkyPet AI's visibility in AI-powered search. The audit evaluated crawlability, indexing, site 
architecture, structured data, entity optimization, internal linking, page performance, trust 
signals, and other technical factors that influence how AI systems discover, interpret, and cite 
content.  
 



 
 
 
FAQ Page Optimization 
 
We optimized PerkyPet AI's FAQ pages to align with the natural language questions pet owners 
ask across AI search platforms. Each FAQ was rewritten and expanded to provide clear, 
comprehensive answers while targeting high-value prompts related to pet health, nutrition, 
behavior, and daily care. The pages were structured for maximum machine readability using 
logical formatting, semantic organization, and FAQ schema. 
 

 
 
 
 
Reddit Optimization - 10 Brand Mentions 



 
We executed a targeted Reddit optimization campaign by creating and placing 10 authentic 
brand mentions within relevant discussions across carefully selected subreddits. Each mention 
was strategically aligned with the AI search queries and prompts PerkyPet AI wanted to rank 
for, ensuring the brand appeared naturally in conversations about pet health, nutrition, behavior, 
and everyday pet care. This helped strengthen PerkyPet AI's off-site authority, as Reddit is 
consistently a top 3 research citation in AI search.  
 
First We Created The Threads  
 

 
 
Then we inserted the brand mentions…  
 



These are the different brand mentions/comments Posirank created using a network of different 
Reddit users. All of these place the PerkyPet AI brand name as a suggestion in the context of 
the queries they want to rank for. When ChatGPT (or any other LLMs) do their research, they 
will come across these Reddit threads, with a ton of what looks like organic, comments & 
recommendations by real people.  
           

 

 



 
 
Schema Markup - 25 Pages  
 
We implemented proper schema markup across all of PerkyPets blog content, FAQs, 
descriptions, product pages, etc. This makes it far easier for the LLMs to crawl their site and 
understand what their content is about, resulting in an increased rate of showing up in a 
research citation, and allowing the blog posts we published to have a greater impact.  
 
The Results 
 
For queries regarding online vets and vet alternatives, Reddit was one of the most referenced 
research citations. When we look closer, we see that the thread with the brand mentions we 
created was tied for the most cited Reddit thread in Googles AI mode.  



 
 
 
 
 
 
 
 
 
 
 
 
 
For the query: “Are 
there any cheaper 
alternatives to 
going to the vet?” - 
PerkyPet moved 
from 0 visibility to 

a top 3 brand mention, off of just one AEO structured blog article we wrote.  

  
 
Though a less significant jump from the last, PerkyPet still improved its visibility in AI 
search from just one article for the query: “What online tool can help me keep track of 
my pets medical history?”  

 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
In general tracking for online vet alternatives, PerkyPet AI moved from 0 visibility, to the 
13 most mentioned brand in AI search, with just one month of AEO strategy 
implementation.  
 

 
 
Here are a couple more Articles we wrote for PerkyPet showing up as AI research 
citations.  
 



 
The Takeaway from this Case Study 
 
The PerkyPet AI campaign reinforces a critical insight: Answer Engine Optimization (AEO) is 
still early enough that new brands can gain visibility quickly with the right strategy. Even with a 
brand-new website and no existing AI presence, targeted AEO efforts were able to generate 
measurable traction in a short timeframe. While the results were modest, they demonstrate how 
AI search rewards clear structure, strong brand signals, and optimized content much faster than 
traditional search ecosystems. As AI answer engines continue to expand, this case study shows 
that businesses who invest in AEO now can gain an early advantage in what is rapidly 
becoming the next frontier of organic visibility.  


